DO NOT PLAGRISM!! WILL DOUBLE CHECK. USING YOUR OWN WORDS! And make sure read the reading. And the video recording from the class. And make sure to using the tool, that you pick.
The 1st video recording link: https://bostonu.zoom.us/rec/play/tANKzRgnMTVIFIuVoykAgIBmrbzA-kybgr6PyKBssY-s5yxUEcAfpwgfGb08N_3jJ0vYcHt6vdrSUUBO.GYcJGVuzcksoEmOq?continueMode=true&_x_zm_rtaid=_q6_nlpKT0KN56g7h2MWiQ.1611894459992.dd86a397036f67633cb6ab08d14d1f0e&_x_zm_rhtaid=872
And the password for the video recording is CR8z*z*Y

 
The 2nd video recording link: https://bostonu.zoom.us/rec/play/Ck0xxwLZeymfVlUFS7x68yKrtj5E-hH_vvkGnB3wXToqUVTHLv3oOxMAZGMl9OoB4LvBX8k6kyVC28gb.N3-CnR1mm_1l29FI?continueMode=true&_x_zm_rtaid=_q6_nlpKT0KN56g7h2MWiQ.1611894459992.dd86a397036f67633cb6ab08d14d1f0e&_x_zm_rhtaid=872
And the password for the video recording is ^=HJ&9T+


For this homework you need to choose a tool that to support all your analysis. For example, Amazon（the professor also explain it in the recording video）
The assignments are sequential, and all of them parts of one course-long quantitative marketing research project using primary data.
The assignments will allow you to replicate the market research process described in the textbook and lectures, using various statistical analysis techniques.

Assignment 1 (Individual) FOR THIS HOMEWORK I WOULD LIKE TO CHOOSE AMAZON
(max. 3 grading points): Define a management decision problem (MDP), the appropriate market research problem (MRP), and your approach to solving it. You have the choice to focus on a pressing issue in your industry (or company/client, in this case, feel free to change company name for confidentiality), or select among the three clients available at Stukent: Amazon, Timex, or Yahoo. 

· Task 1 (max. .5 grading point): Prepare a managerial report, starting with an executive summary, expected length up to 5 pages APA format, excluding cover page, table of content, and appendices.
· Task 2 (max. 1 grading points): Define the management decision problem (MDP)
· Task 3 (max. 1 grading points):  Define the appropriate market research problem (MRP), based on the MDP you have identified.
· Task 4 (max. .5 grading point): Formulate your approach to the market research problem.

Submit the completed document using the Attachments tool on this page. Please be sure to include your own name in the filename (last name, then first initial—for example: doej_assignX.doc) and in the text of the document, so your instructor/facilitator always knows whose submission he/she is reading.

MORE details explain for the homework from professor, please read it all before start it!!

Some students are not really reading the book or lecture notes, trying to jump on Assignment 1 without a clear understanding of the concepts being developed (MDP/MRP) and the document's structure, which is broken down in detail in the syllabus. So, let me go over it again to make sure there are no doubts in that regard since, as I indicated in the live lecture, Assignment 1 is one of the most important of the assignments you need to complete.
According to the syllabus:
Assignment 1 (Individual)
(max. 3 grading points): Define a management decision problem (MDP), the appropriate market research problem (MRP), and your approach to solving it. You have the choice to focus on a pressing issue in your industry (or company/client, in this case, feel free to change company name for confidentiality), or select among the three clients available at Stukent: Amazon, Timex, Cannon, Lyft, GAP, or Yahoo. 
• Task 1 (max. .5 grading point): Prepare a managerial report, starting with an executive summary, expected length up to 5 pages APA format, excluding cover page, table of content, and appendices.
• Task 2 (max. 1 grading points): Define the management decision problem (MDP)
• Task 3 (max. 1 grading points): Define the appropriate market research problem (MRP) based on the MDP you have identified.
• Task 4 (max. .5 grading point): Formulate your approach to the market research problem.
So, provide a brief background of your research. In other words, if you met me in the elevator and had five minutes to tell me about the research you are doing, what would you say? It is probably something to the effect that you are attempting to find out if students on campus would be interested in renting Bird scooters to move around the campus and the Blue Bikes already in use. You may even tell me (briefly, since you don't have much time in an elevator!) about Bird, the company, so I don't get confused. If you were sure students would rent Bird scooters, you would need to conduct such research, right? But since you don't know if they would rent it, this uncertainty prevents you from making a decision to invest in a franchise. Or, if you ARE Bird, on bringing your product to campus. So, this is your MDP, your decision problem. But to solve this problem, you need to convert it into a market research problem (a question or series of questions) that may allow you to decide on that regard if answered. Such research questions constitute your research objectives. These are your MRP.
Now, anticipating that I may be wondering how you will try to find the answer(s) to your research question(s), you pre-empty me by briefly telling me what you plan to do. You say that you plan on seeking such answers by doing XYZ... XYZ may include but may not be limited to conducting a survey, finding out with other similar projects that have been successful, etc... In other words, you don't have time to give me details as to how you will try to find the answers to your research (elevator rides tend to be very short!), but you give me some idea of what you plan to do. That's all! In Assignment 2, you will design your research in detail.
Now, all the above information is in the textbook and lecture notes. Please, make sure to read those materials before attempting to complete an assignment. Some students have asked for a "sample." Samples won't work because each research is very individualized. If you try to "comply" with the sample, you may end up in a worse situation. That's why I broke down each Assignment in detail. Just follow the mapping, and you will do great!
Also, pay attention to the details of requirements for each Assignment, as they are essential, and even broken down to the percentage of the total grade per Assignment. Note, Assignment 1 should be no more than 5 pages (all APA). The same is true for Assignment 2, including Assignment 1 (only that it will be summarized at this point). Assignment 3 should be 10 pages (not including front and back matter), and Assignment 4 5 pages again.
I hope the above helps! Read the textbook chapter and lecture notes, and even watch the short video(s).
Oh, don't forget, have FUN in the process! :-) We'll be talking about Assignment 1 next Wednesday (and MDP/MRP). Still, I encourage you NOT to wait until then to start your Assignment.
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Great 10 hear trom you.

Amazon would be a great topic. A couple
things to keep in mind:

e What about Amazon? Recall from prof
Goncalves' lecture. NARROW your
research. Use the S.M.A.R.T. acronym.
Specific. Measurable. Attainable.
Relevant. Time-Bound. Go to the URL
below for details.

https://onlinecampus.bu.edu/
webapps/blackboard/execute/
content/file?cmd=view&content_

72564_1

Note the data you collect can be
anywhere; don't limit yourself to
Stukent or Stromp

e You can use secondary research.
However, you'll have to use a slightly
different methodology than most everyone
else in class. More to come on that topic

e Executive Summary, MDP and MRP. That
is all that is required for Assignment #1.
Don't overthink this. Too many students
do and get themselves into trouble.

Hope this helps.

Burky Chiang




